
Make the Most of Your Career Transitions

LinkedIn for
Veterans & 
Military Spouses



Tell your professional 
story, build your 
brand, and be 
found by others

Recruit, build, and 
maintain your 
professional 
support network

Understand the 
“way in” to career 
opportunities

Grow your industry 
knowledge with 
informationals 

We empower the military and veteran community to:



Why LinkedIn 



280B+
updates viewed

90K+
schools

30M+
companies

50K+
skills

20M+
jobs

The 
Economic 
Graph

645M+
members



Create economic 
opportunity for every 
member of the 
global workforce

LinkedIn’s vision



95% of Fortune 500 companies use 
LinkedIn for recruiting and sourcing talent

Employers use LinkedIn
300,000+ companies, including small 
businesses, find talent on LinkedIn

1.4 million recruiters are actively using 
LinkedIn to find and engage talent

70% of people were hired at a company 
where they had a connection

85% of employers say a positive online 
reputation influences their hiring decision



20.5 million people on
LinkedIn are open to 
new job opportunities

More than 30 million employers  
with over 20 million available 
jobs on any given day

100 million job 
applications submitted 
every month

Service members 
and spouses 
connect to jobs 9 out of 10 employers 

use LinkedIn during 
the hiring process

>50% of hiring managers 
use LinkedIn profiles to 
qualify jobseekers



Tell your story and 
be found by others



There are big differences between 
your LinkedIn profile and your resume. 
For example, your LinkedIn profile:

• Speaks to all potential employers, 
not just a single one

• Goes into more detail with skills, 
projects, interests, certifications, 
and more

• Allows other professionals and 
employers to interact, learn, and 
contact you

• Contains recommendations and 
endorsements

Profile vs. resume



• Create a LinkedIn account 
and download the app

• Take a great photo

• Write a headline and summary

• Update your job descriptions 
and company info

• Add in your skills

Build a LinkedIn profile 
that attracts employers 
and tells your story



DID YOU KNOW? Members with profile 
photos receive up to 21x more views 
and 9x more connection requests

• Use a background that isn’t distracting

• Dress for the job you want

• Smile and have friendly expression

To create a good profile picture, double check 
that your face takes up a majority of the frame.

Take a great photo
Before taking your photo, make sure you:



Choose visuals intentionally: The split-second judgement



Tell your story

*You can choose whether you want to display 
your education in your intro.

Click the “Me” icon at the top of your 
LinkedIn homepage.

On the right side of the page, click 
“Add new profile section” to begin 
editing and adding to your profile.

Add your: 
• Headline
• Summary
• Work and volunteer 

experience

• Education and 
certifications*

• Skills
• Location



Head of Military and Veteran Programs at LinkedIn | Social Impact | Storyteller | 
Servant Leader | L&D Facilitator

Highlights your professional identity 
– who you are vs. what you do 

5-10 words that make it clear 
what you want to do and achieve

Leaves us wanting more and 
attracts employers

Transitioning service members 
and spouses may include 
“Actively seeking employment”

Headline: 
Your professional 
identity in one line



• Start by asking – if my profile is a tool, 
what am I using it for?

• Think about your professional identity 
conceptually – what you are vs. 
what you do

• Avoid solely “Transitioning Veteran” 
or “Student Veteran”

• With only this, how can a recruiter 
or viewer of your profile help you?

Headline: Your professional identity in one line



A good summary:
• Is 1-2 sentences that communicates 

your professional brand and 
experience

• Focuses on not just accomplishments, 
but also career aspirations

• Is forward looking and positive
• Is exciting to your network and 

future employers

Make sure to include a summary of 
at least 40 words to show up in the 
search results of other members.

A summary is your 
40-word elevator pitch
Is this someone I can imagine 
on my team?



• Members with industry information 
receive up to 9x more Profile views.

• More than 300K people search by 
industry on LinkedIn every week.

• 5x more connection requests

• 8x more Profile views

• 10x more messages

Highlight your work 
and volunteer 
experience



Make sure the algorithm finds you!
How to represent your service

• Does anyone recognize who this 
might be?

• Do the employers here have an 
official LinkedIn page?

• Is this person a “veteran” 
according to LinkedIn’s algorithms?

• What could this person do 
differently?



Make sure the algorithm finds you!
How to represent your service



• Optimize so both military 
and civilian recruiters 
understand your work

• Feature recommendations 
(ideally from civilians) and 
rich media to enhance 
your profile

Articulating your military & career experience



Members with education, license, 
or certification information receive 
up to 11x more Profile views and 
6x more connection requests.

Be more easily identified by 
recruiters looking for specific 
training or credentials.

Leverage alumni networks.

Add your education, 
licenses, & certifications



Include your 
volunteer experience
Members who add volunteer 
experience and causes get up to 6x 
more Profile views than those without

Volunteer experience can help:

• Fill an employment gap

• Demonstrate commitment

• Build new skills

• Lead to a new recommendation



• Members who add 5 or more skills
receive up to 17x more profile views
and are 27x more likely to be found by 
recruiters.

• Endorsements validate you possess 
the skills not your level of expertise.

• Choose the skills to highlight based on 
the skills most important to the type of 
jobs you want.

• Your selections here drive your 
appearance in recruiters’ searches

• Skills feed recommendations for courses, 
jobs, connections, etc.

Edit your profile:
20 opportunities to be found 
by recruiters



Leveraging your profile: How recruiters see you



How to land in 
the recruiter’s net
• If you do not list your military 

experience properly, you are 
not recognized as a veteran 
on LinkedIn

• Members with a profile photo 
receive up to 21x more profile views
and 9x more connection requests

• Members with more than 5 skills are 
27x more likely to be discovered in 
searches by recruiters

• Including the city where you’re 
based makes you stand out up to 
23x in searches



Why choose you?

How does an employer, recruiter, or 
college decide who to choose?

What do you promise your 
employer, team or school?

What can they expect from you?

How are you unique?

The value of 
your brand



Skills: Your school, work 
experience and specific skills you 
learned in each job or class

Network: How you are to be 
around and work with, as told by 
the people you know

Information: Your areas of 
expertise and wisdom

Show you’re the 
right choice
Your brand includes who you are now:



Recruit, build, and 
maintain your 
support network



• Discover Existing Connections

• Search for New Connections

• Message Connections

• Ask for informational interviews

• Request referrals and 
recommendations

• Find a mentor with career advice

• Add value and engage

Use your network 
on LinkedIn to 
connect to 
opportunity

Did you know?
LinkedIn members are 10X more 
likely to get hired when referred

Did you know?
70% of people were hired at a company 
where they had a connection. 



The recommendations in this section 
improve as you add connections. Check 
back frequently as your network grows.

• Find people you already know

• Discover new connections with filters

Discover existing 
connections and search 
for new connections



Expand your network strategically

Hi Sarah, 

We met recently at a LinkedIn talk you gave on my base. I would love 
to join your network to keep up with the work you’re doing.

Thank you!
- Maria

• Members with whom you share similar 
backgrounds

• Members at companies, industries, 
or roles you want to work for or have

• Send personalized request messages



The power of networking

1st

degree



1st

degree

2nd

degree

The power of networking



1st

degree

2nd

degree

3rd

degree

The power of networking



The power of networking

2nd

degree

Hi Sarah, 

We met recently at a LinkedIn talk you gave on my base. I would 
love to join your network to keep up with the work you’re doing.

Thank you!
- Maria



Add value

Like and share 
things that 
people in your 
network will 
care about 
and post

Give 
testimonials and 
recommendations 
to others

Invest time
in your 
connections, take 
them to lunch or 
even just listen

Share your 
expertise 
and write 
helpful articles

Make
introductions
for others



Connect on the spot and find nearby contacts



Find your “way in” 
to new opportunities



Update preferences and signal that you’re looking

39



• Include potential job titles and 
locations in your career interests 
to receive more relevant job 
suggestions

• Turn on the Open Candidates 
setting to let employers know you 
are actively searching and 
available for a new job

• Download the LinkedIn Job 
Search Mobile App to see 
new job notifications quickly

Set career interests



Search for jobs
Use LinkedIn’s search filters to 
find jobs by:

• Keyword

• Job title

• Company

• Location

• Function

• Industry

• Experience level

• Date posted



Focus your search with our advanced filters



Focus your search with our advanced filters



Review jobs you 
may be interested in
For the best jobs, make sure your profile 
is filled out with accurate: 

• Work experience

• Skills

• Location information



Refine your search with Premium insights 



Get advanced job recommendations



Set accurate salary expectations



Grow your industry 
knowledge with 
informational 
interviews



“Although the idea of asking for even 
a small amount of help makes most of 
us horribly uncomfortable, the truth 
about modern work is that we rely, 
more than ever, on the cooperation 
and support of others.”

“Make clear that the person you want 
to ask understands your desire for help 
— in other words, you have to ask.”

“Be specific with your request and 
make sure your helper knows why 
you’re specifically asking him or her 
and not someone else (or worse, 
asking a group). This will make them 
feel invested in your success and 
actually want to help.”

Ask for help! People are eager to support you



• Hiring Our Heroes

• Student Veterans of America

• DoD Military Spouse & Alumni groups

Seek advice 
via groups



Connect with alumni



Find a mentor
• Career Advice Hub

• Veterati

• America Corporate Partners



So, what’s an 
informational 
interview?
• Informal meeting with 

an industry leader

• Learn more about a 
company or business

• Opportunity to network

• Gain knowledge about 
a company culture

An informational interview is not a job 
interview. However, you should prepare 
and show up professionally as you would 
for any formal interview professionally 
dressed, having done your research, with 
intelligent questions, and a clear ask.



Informational interviews: Establish a bond and ask for advice



Use your network
Ask for a job referral by reaching 
out to your connections at 
a company you would like 
to apply to.



A case study in finding the “way in”



A case study in finding the “way in”



A case study in finding the “way in”



A case study in finding the “way in”



Maintain your network and learn from your connections



Start your search early – explore company Pages



Follow every company you’re interested in



Dig deeper to understand company culture



Never stop brainstorming - search even if you’re not looking



• Set clear, measurable goals

• Keep notes on your 
conversations

• Track progress and lessons 
learned

• Realign expectations as 
you progress

• “Fail fast” and “fail forward”

Track success just like 
any other mission



• Set clear, measurable goals

• Keep notes on your 
conversations

• Track progress and lessons 
learned

• Realign expectations as 
you progress

• “Fail fast” and “fail forward”

Track success just like 
any other mission



• Set clear, measurable goals

• Keep notes on your 
conversations

• Track progress and lessons 
learned

• Realign expectations as 
you progress

• “Fail fast” and “fail forward”

Track success just like 
any other mission



Maintain your 
professional edge 
as a lifelong learner



The path to success: Lifelong learning



Make the most of LinkedIn Learning



LinkedIn Learning: How to get there



Bridge skills gaps and identify relevant experience



Get started with LinkedIn Learning tutorial courses

LinkedIn for Veterans Translating your 
military skills to the 
civilian workplace

Finding your purpose 
after active duty



• Job Search Strategies

• Elevator Pitch

• Common Interview Questions

• Negotiating Salary

• Getting Promoted

• Admissions Exam Prep

• Essay Writing

• Study Skills

• Time Management

• Writing Research Papers

Use LinkedIn Learning to 
support your transition



• Learning LinkedIn Premium

• Build a Flexible Career

• Freelancing Foundations

• Informational Interviewing

• Job Hunting Online

• Finding a Remote Job

• Contract/Part-Time Careers

• Working Remotely

Get ahead with 
training for spouses



Your next steps



Check out our suite of resources at: linkedin.com/military



Get the latest tips at: blog.linkedin.com



Get the latest tips at: blog.linkedin.com



If you remember one thing: linkedin.com/military



Thank you


